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1. Introduction  

The Let Women Choose partnership conducted in the past months a series of 

interviews with female entrepreneurs or women who have had an entrepreneurial 

experience, to comprehend what can be changed in the entrepreneurship world. Such 

change must be oriented to the promotion of a more egalitarian environment, where 

women and men are treated similarly and have the same opportunities to succeed and 

promote their ideas. This transformation is required since the numbers presented by 

the European Union demonstrate a clear gap between female and male 

entrepreneurship opportunities. The following report compiles all the online surveys 

taken in the different countries of the partnership: Italy, Spain, Greece, Portugal, 

Lithuania, and Estonia. 

 

2. Methodology  

Online survey is the second layer of needs of female entrepreneurs’ analysis and 

represents deeper insights of target group needs. The overall aim of this needs of 

female entrepreneurs’ analysis is to draw out key considerations of target group - 

female entrepreneurs in the partnership countries: 

▪ current situation of female entrepreneurs. 

▪ main barriers of female entrepreneurs and support needed. 

 

Online survey is a questionnaire, published on Internet with a database to store the 

answers and statistical software to provide analytics data about project “Let women 

choose” target group. 

Online survey scope: 

▪ Target group: female entrepreneurs, targeting age group 40-55 years old. 

▪ Survey implementation period: August – October 2020. 

 

Survey shared by email and “WhatsApp”, trough direct contact with:  

▪ Italy 

Trainees, Companies, and professionals with whom Service Coop regularly 

collaborates; indirectly through social networks (LinkedIn, Facebook) and media 

(local newspapers online). 

 

▪ Spain 

Foro de Mujeres Empresarias y Profesionales de Córdoba (Forum of 

Entrepreneur and Professional women of Cordoba), Chamber of Commerce, 

Business Associations from different locations in Andalusia, our own database 



 

 

 

 

  

 
 

4 

and other participants who responded to our questionnaire through social 

networks. 

 

▪ Greece 

Chamber of Commerce of Western Greece, the national female entrepreneurs’ 

network, and an existing database of partners, who are either directly or 

indirectly involved with female entrepreneurship.  

 

▪ Portugal 

Female entrepreneurs in Espinho and other entrepreneurs in Portugal. 

 

▪ Lithuania 

Kaunas STP incubated companies (female business owners), “BizMiz” online and 

face-to-face training and events participants, databases of Lithuanian Education 

and Science Trade Union, Kaunas Women's Employment Information Centre, the 

Lithuanian Chamber of Commerce Business Women's Network, Business 

Women’s Association, other business support networks, organizations and 

Kaunas STP national partners.  

 

▪ Estonia 

ENUT – Women organisations network in Estonia, network of businesswomen in 

Estonia, Tallinn Majanduskool (Tallinn School of Economics), partners from Eesti 

People to People mailing list and female entrepreneurs. 

 

Numbers of fully completed surveys collected by countries: 

▪ Italy: 48  

▪ Spain: 51 

▪ Greece: 43 

▪ Portugal: 40 

▪ Lithuania: 41 

▪ Estonia: 40 

 

Total number of fully completed surveys collected: 263. 

 

This final Female Entrepreneurship report illustrates key data provided by all six 

partnership countries and represents valuable deeper information of target group 

participation in entrepreneurship: current situation, barriers and support needed.   
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3. Analysis of the online survey results 

I. General information 

Participant Details: 

263 completed questionnaires were collected: 

▪ Italy 

Most of the respondents live in rural areas (small cities). 

 

▪ Spain 

One half of the respondents live in urban and surrounding areas and the other 

half in the rural areas. 

 

▪ Greece 

Most of the respondents live in urban areas (capital and big cities). 

 

▪ Portugal 

Most of the respondents live in urban areas. 

 

▪ Lithuania 

Most of the respondents live in urban areas (biggest cities). 

 

▪ Estonia 

Most of the respondents live in urban areas. 
 

 

The biggest part of the total respondents lives in urban areas. 

The biggest part of respondents are 46-55 years old (see Table 1). 

Table 1: Age of respondents 

Age range 16-25 26-35 36-45 46-55 56-65 66-69 >70 

Number of 

respondents 
8 49 73 92 35 4 2 

 

Company Details:  

Female entrepreneurs represented these sectors: service, manufacture, commerce, 

education and research, IT, health, agro-alimentary, culture and art. 

The biggest part respondents’ companies were established in the last 10 years, and 

more than 90 % of these companies are still operating today. It means that they have 

already passed the critical period for the survival of an SME. 
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Female entrepreneurs represented micro companies according to number of 

employees: 209 of 263 companies have less than 10 employees. 

Respondents of the survey were asked to identify three main reasons that drove their 

decision to start-up a company. The most common reasons were identified: the desire 

to seek more independence (136 answers, 51,7 %), the desire to pursue passion (108 

answers, 41,1 %) and the desire to have more control over the future (86 answers, 32,7 

%). 

Figure 1: Main reasons that drove decision to start-up a company 

 

Women entrepreneurs in Italy listed additional reasons that led them to start a 

business: the desire to reconcile work and family, a desire to continue the existing 

activities, the desire to maintain the family project, a desire to indulge in personal skills, 

Italian companies have an unexpressed potential and the freelance business had grown 

too large.  

While choosing two biggest strengths as an entrepreneur, most female entrepreneurs 

have marked these options: personal (soft) skills (153 answers, 58,2 %) and 

management skills (135 answers, 51,3 %).  
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Figure 2: The biggest strengths as an entrepreneur  

 

Women entrepreneurs singled out these additional strengths: 

▪ Italy: propensity to study and research for business and private needs and a 

stubbornness to work hard. 

▪ Greece: persistence and creativity, problem solving. 

▪ Lithuania: expert qualification in the professional field. 

 

 

II. Difficulties, female entrepreneurs face up 

This part of the questionnaire was intended to gather the information about the most 

common obstacles, difficulties of female led business. Figure 3. represents 3 main 

difficulties. The most significant barriers are obtaining financing: grants and loans (119 

answers, 45,2 %), difficulty in reconciling family life and work (114 answers, 43,3 %) and 
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Figure 3: Main business obstacles, difficulties  
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Women entrepreneurs singled out these additional business obstacles, difficulties: 

▪ Greece: unfair competition 

▪ Italy: difficulties related to public and private kindergartens.  

▪ Lithuania: other personal difficulties. 

 

 

III. Experiencing support 

Further in the questionnaire the respondents were asked to state their opinion about 

support for female entrepreneurs in their country and how it could be improved.  

In most countries the percent of respondents with opinion that there is not enough 

support from their local community and society for them is bigger: 

▪ Italy 75 % 

▪ Spain 10 % 

▪ Greece 81,4 % 

▪ Portugal 65 % 

▪ Lithuania 48,8 % 

▪ Estonia 75 % 

 

Only in Spain (90 %) and Lithuania (51,2 %) the percent of respondents with opinion 

that there is enough support for female entrepreneurs in their local community and 

society is bigger. The fact that women feel supported in their immediate environment 

reinforces their desire to become entrepreneurs and breaks down a cultural and social 

barrier which could be the first and perhaps the main obstacle to their activity. 

During the analysis of the respondents' answers and the available results, participants 

were asked to identify main actions that would mostly support their business (Figure 

4.). The biggest part of respondents has identified: facilitating networking events / 

online forums, providing concise modular training courses, providing access to 

coaching / mentoring, and helping owner / managers recognise their deficiencies. 
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Figure 4: Most preferred support  

 

Women entrepreneurs singled out this additional most preferred support: 

▪ Greece: financial and coaching support, simplification of legislation. 

▪ Italy: economic support, simplification of administrative and bureaucratic 

procedures, support in networking, simplification of legislation, adjustment of 
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distractions mean that the time spent at home is not of quality, even if it is effective 

time. 

 

Other two main repercussions on their family life are these: due to my work 

commitment, I have to change my plans / family commitments and I find it 

difficult to get away from work. Once again, the issue of work-life balance takes its 

toll on family relationships, especially for female entrepreneurs who own or manage 

their own jobs and take tasks home with them, which affects both their professional 

performance and the quality of their family time. 

 

V. Further cooperation 

43,2% of female entrepreneurs expressed their interest in further cooperation with the 

project “Let women choose”, interested about its outcomes and left their contact 

information.  
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Conclusions and additional recommendations 

Based on the analysis of the results of the online survey, the following main aspects can 

be identified: 

• the desire to seek independence and do what you love are the main reasons 

why women decide to start a business; 

• most women note that their greatest strengths as entrepreneurs are personal 

(soft) skills and management skills, but a small proportion of women 

entrepreneurs consider themselves to be strong in marketing or finance; 

• women entrepreneurs emphasize that the main difficulties they face are 

obtaining financing: grants and loans, difficulty in reconciling family life and 

work and keeping up with increasing competition; 

• sufficient support from the local community feel a little more than 40 % of 

women entrepreneurs surveyed; 

• networking events / online forums and concise modular training courses, access 

to coaching / mentoring as well as help to recognise their deficiencies would be 

the most useful help for women entrepreneurs; 

• it is difficult for women entrepreneurs to find a balance between work and 

family life: because of the time required to work the quality of the time they 

dedicate to family members it is inadequate, due to work commitment, women 

entrepreneurs have to change plans / family commitments and most of the time 

it is it difficult to get away from work. 

 

The following main recommendations for further actions, supporting female 

entrepreneurship can be formulated: 

• to promote training programs and initiatives aimed at developing women's 

entrepreneurial skills, with a special focus on finance and marketing; 

• to form a positive image of a female entrepreneur by using the media and 

publicizing success stories; 

• to help women in establishing business contacts to grow and renew businesses; 

• to promote flexible forms of work so that women entrepreneurs can reconcile 

work and family life; 

• to simplify administrative and bureaucratic procedures so that procedures can 

be carried out much more quickly (permits, opening licences, construction work, 

access to credit, etc.); 

• to promote cognitive surveys on local realities to identify opportunities for 

women to enter the world of work and entrepreneurship. 

 


