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1 PROJECT LET WOMEN CHOOSE! 

 

In all EU countries, women's labor market participation is lower than that of men. Women in 

the world of work tend to work less hours, work in low-paid sectors and occupy lower-

ranking positions than men. These differences are due, to some extent, to the deep rooting 

of traditional gender roles. 

The publication of the EC (2014) "Statistical Data on Women Entrepreneurs in Europe" 

illustrates the reported situation of female entrepreneurship in the EU. According to the EC 

report in the publication, there is a positive relationship between the level of female 

unemployment and the percentage of women entrepreneurs. In most cases the female 

enterprises are individual, therefore of micro and small dimensions. Unlike male 

entrepreneurs, women spend less hours a week in their own businesses, probably because 

they also have to take care of family management. The sectors in which women's 

entrepreneurship is concentrated, concern the area of health and socially useful jobs and 

education, in tune with the stereotype that wants women focused on personal care.  

The specific objective of the project is the inclusion of women in the world of work, through 

the creation, development and consolidation of women's enterprises. 

The project is at the halfway point, as we have so far carried out two previous activities 

that have yielded interesting findings on female entrepreneurship in the participating 

countries, giving an approximate picture of the overall situation in the EU. 

As departure point, the consortium carried out a sample of experts with the aim of 

knowing the state of the art of the policies adopted and of the results achieved for the 

support of female entrepreneurship and to draw the ground and the ways in which to work 

to support their development. 

Then, we were more in depth and we implemented a survey on a sample of women, in order 

to analyze the motivations that led them to do business, the difficulties faced, the 

repercussions in the family, the support offered by the social environment... 

Now, in a qualitative phase, we have conducted six Focus Group (one in each country of the 

partnership: Italy, Spain, Greece, Portugal, Lithuania, and Estonia) involving experts in 

training, policy makers, representatives of trade associations and chambers of commerce, 

successful entrepreneurs and business consultants analyzing the results of the previous 

activities and drawing options, for the development of female entrepreneurship in the EU, 

its trends and growth areas. 
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2 BACKGROUND  

 

The aim of our focus group will be to provide a high level perspective and qualitative 

information on the main points we have reached after the first activities of the project: the 

state of the art, the interviews with entrepreneurs and decision makers and, finally, the 

questionnaires carried out in the last months. 

Thus, and according to the previous activities conducted by the partnership, we put on the 

table the following problems affecting female entrepreneurship: 

• Balancing professional and familiar responsibilities. 

• Fight against a culture of male prevalence. 

• Lack of specific training for female entrepreneurs to start a business (both administratives 

and content issues). 

• Lack of funding mechanisms for female entrepreneurs.  

• Policies that can really change the reality in female entrepreneurship are still scarce or 

ineffective (However, this aspect is changing much more work is needed). 

 

Moreover, there are other important aspects such as: 

 The need to promote associationism and networking among women entrepreneurs. 

 The desire on the part of women to become entrepreneurs in order to gain more 

independence and control over their future. 

 Give value to the strengths that a woman can exploit as advantages in her 

entrepreneurial adventure. 

 The opening up to fields or sectors traditionally considered as masculine. 

 

To this end, the partners developed a series of Focus Groups in their different countries 

inviting experts in the field of female entrepreneurship, active entrepreneurs, policy makers 

and training, chosen by their participatory and knowledgeable profile and their familiarity 

with the topic. We encouraged the discussion taking as departure point this questionnaire: 

1. How has female entrepreneurship been affected by the Covid-19 crisis? 

2. Where is female entrepreneurship headed? 

3. What are its new avenues of development?  

4. What skills or abilities does an entrepreneur need to develop in the current 

circumstances? 

5. How is the networking situation among women entrepreneurs in your 

country/area? 
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6. What continues to prevent more women entrepreneurs? 

7. What would be your solutions to the current situation? 

 

Taking into account the active participation in all the round tables and the opinions given by 

the participants, here are the main results and answers to the questions. 

 

3 ANALYSIS OF RESULTS 

 

 How has female entrepreneurship been affected by the Covid-19 crisis?  

As one of the Portuguese participants registered, the pandemic situation had positive and 

negative effects, with different issues for female entrepreneurs. Obviously, as mentioned in 

Estonia, many women have lost their jobs and had to learn distance education/training/work 

and move their business online. 

This was reinforced in Italy, where the experts stated that the impact of Covid on female 

entrepreneurship has been significant, from several points of view. It is pointed out that, in 

the pandemic period, the birth of new female enterprises has slowed down, unlike the male 

ones; it is reported that the working roles most exposed to the danger of contagion were 

those of women; above all, it is reported that the pandemic has led to an unequal impact on 

family responsibilities, increasing the burden on women and imposing greater burdens. 

Alongside this substantially negative vision, however, there is also a different vision, of those 

who see some positive elements for the female condition in the period of the pandemic, such 

as: the use of work from home, through "smart working", which facilitates many ways the 

reconciliation of working times with those of family management, while not reducing the 

load; the opportunity to start a new work organization, freeing yourself from the apparent 

unavoidability of face-to-face work; the ability to manage work orders entirely via the web 

In Lithuania our Focus Group depicted the situation in a few points, showing also those 

negative but also positive effects: 

- the number of customers significantly decreased; 

- the need to quickly reorient businesses and move them into the digital space 

appeared; 

- workload due to the duty to look after and help children and to take care of the 

household doubled; 

- profits decreased; 
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- exclusion and lack of communication with like-minded people arose (especially for 

the older generation and rural female entrepreneurs, who are not confident about 

applying digital solutions to their businesses); 

- some of the online business significant increased (for business). 

Finally, the specialists consulted in Spain agreed that "women entrepreneurs are 

suffering more from the crisis because their presence is mainly in small businesses and 

tourism, the sectors most affected by the paralysis," said one of the participants. In short, 

the Covid-19 crisis is going to affect them unevenly given that "women undertake 

business in less competitive sectors with greater competitiveness and less resistance to 

crises". 

 

 Where is female entrepreneurship headed? 

It is not easy to set clear directions for women in their entrepreneurial venture. It never has 

been, and perhaps even less so in the current situation. If we add to this the diversity of the 

countries involved, we can understand that the answer to this question must necessarily offer 

a multitude of nuances. 

According to our Italian experts, there is a general perception of slow improvement in the 

condition of women. From this point of view, remote work can act as an accelerator for 

achieving greater equity, because it allows women to work from home, without giving up 

family responsibilities. However, it is also noted that this is not enough, because the 

reconciliation of the times is only one of the elements that can facilitate the emergence of 

female entrepreneurs. It would be very important to have access to educational and 

assistance services to support the family characterized by great flexibility and the 

development of legislation that is attentive to the needs of women in the workplace. 

In this sense, the Spanish Focus Group considered that the situation generated by COVID-19 

could lead to a reduction in opportunities and an increase in the gap. One of the most 

important factors has to do with the return to activity after home confinement since, 

unfortunately, it is they who continue to take on a large part of the care of children and the 

elderly. 

In Greece, our experts preferred to design a path to improve problems and draw a better 

future for women, mentioning the following issues. 

• Willingness to cooperate 

• Partner knowledge and experiences 

• Persistence 

• Local community education  
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• Personal research to acquire knowledge 

• Time and adaptability  

• Trust in the business idea  

• Exemption from stereotypes 

This scenario was also shared by our Portuguese group, where facing the future our 

participants believe in a world without COVID-19 where women will have equal or more 

participation in society than man, since the world is heading in that direction previously. 

A good summary of these approaches was given in Lithuania, where our participants wanted 

to face the future with a self-critical spirit, but also optimism. They set that in their country, 

as in other European ones, women do not fully exploit their entrepreneurial potential, or it is 

more difficult for them to do so for some reasons. 

This does not mean that there are not problems. Access to financial resources is one of the 

key reasons why it is more problematic for women to implement ideas. Focus group 

discussion illustrated that investors view a man and a woman with the same education and 

the same little experience differently: in one case - young but promising, in another - young 

and inexperienced.  

At the beginning of a business, it is difficult for women to find useful contacts and they lack 

the knowledge and skills to run a business. There are more and more various aid initiatives, 

but there is still a lot of work to be done on a policy level. 

 

 What are its new avenues of development?  

 

In general, the interviewees agree that female entrepreneurship for the future must seek 

new ways to express itself, leveraging on what are considered to be the peculiar values of 

women: creativity, sensitivity for the environment, the ability to innovate. The main obstacle 

to this type of evolution seems to be of a cultural and social nature: the woman tends to limit 

her own possibilities of entrepreneurial affirmation by herself, adhering to stereotypes and 

social conventions that historically characterize the female role. 

 

Spain is in the same line, setting that one of the main ways of developing female 

entrepreneurship in Spain is in the diversification of its products and a clear expansion of the 

economic sectors in which it operates. In fact, 85% of female entrepreneurs are concentrated 

in this sector, compared to 65% of male entrepreneurs. 

In Lithuania our experts also wanted to mention that this can be a period of discovery for 

women entrepreneurs. And these discoveries can help take a big step forward in women’s 
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entrepreneurship. At present, it is very important for women entrepreneurs to move their 

businesses to the digital space, to develop competencies, how to run a business in that 

space, how to discover and apply new ways of attracting customers or selling goods and 

services (such as live broadcasts etc.).  What is more, women who will adapt flexibly to the 

changed conditions, will be able to make contacts on various online platforms will be strong 

in the future. 

 

In the same line, the Estonian Focus Group preferred to face the new era considering online 

business as one of the ways to continue work, so women have to learn online marketing, to 

create new networks to buy and sale. New method is making clusters when women help 

each other and one business support other business (for example, cluster of supply-

production-transport-sale).   

 

 What skills or abilities does an entrepreneur need to develop in the current 

circumstances? 

Here we found again interesting approaches from different points of view, considering that 

there are no different characteristics that a woman must develop differently from a man to 

be an entrepreneur or to face the particular difficult situation. 

 

Anyway, Italy noted that the responses of female entrepreneurs make very little reference to 

aspects concerning "knowledge" or "know-how". Rather, they concern the "knowing how to 

be" of the woman, which is knowing how to be in any case peculiar, which makes the 

woman's way of being an entrepreneur different from that of the man; women must bring 

their qualities of flexibility, sensitivity, empathy and resilience to the world of 

entrepreneurship. She has to hone her leadership skills, she has to believe more in herself. 

 

Even more specific were the answers in Estonia, where the experts mentioned that women 

have to be flexible, open to different challenges, ready to learn and cooperate with new 

partners, develop digital and communication skills. 

 

The Spanish group mentioned that the impact of COVID-19 is already being felt in the labour 

market and also in the business world, demanding in the short and medium term a niche of 

professionals adapted to the skills demanded by the new situation. On the other hand, social 

isolation has revealed new realities in the field of 21st century skills: 

- In terms of digital skills, even those who thought they had a good level are finding 

it difficult to expand their use of technology. This situation especially affects 

vulnerable groups, who have basic or non-existent levels of these skills. 
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- In terms of social-emotional skills, the coronavirus has required skills such as 

creativity, resilience and teamwork while at the same time demonstrating the 

fundamental importance of others such as managing expectations and emotions, 

self-regulation, and time management; not only for this period of isolation, but 

also for the periods of recession and economic recovery to come. 

  

This vision was confirmed a few kilometres to the North, in Lithuania, where participants also 

identified the following competencies and abilities that should be developed: 

- E-Commerce and business digitalization; 

- Marketing with a strong focus on digital marketing; 

- Finance management; 

- Soft competencies (self-esteem, motivation and time management). 

 

As a kind of summary, the answers of Portuguese entrepreneurs offered some points of 

introspection and awareness, targeting skills such as: love for the project; promote 

humanization instead of monetization; being capable of differentiate family issues and 

business issues. 

 

 How is the networking situation among women entrepreneurs in your 

country/area? 

 

If any entrepreneur needs to underpin strong professional relationships with other members 

of their sector or other socio-economic spheres, in the case of women this becomes essential 

to give visibility to their projects.  

In this sense, one of the best examples can be found in some of the participants in the Focus 

Group in Cordoba (Spain). Women entrepreneurs have become clearly aware of the need to 

group together and associate in order to find better solutions and common strategies for 

their problems. This is something that is being developed throughout Spain and which in 

Cordoba has a special impact thanks to the birth of the Forum of Women Entrepreneurs and 

Professionals (FEPC), a networking experience that arose five years ago and which has 

become stronger over time, even more so during the months of the pandemic. 

In our focus group we were fortunate to have several of its members, including President 

Inmaculada Pérez, who confirmed that this movement "has given us visibility in Cordoba of 

the female business fabric of SMEs and micro-SMEs. Before, it seems that it was not seen 

with the same clarity as it is now, when we are seen as a large and active group. And we are 
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also managing to make the companies of the members themselves grow because we have 

created a useful collaborative network, with which we push and support each other". 

In Greece there is also a positive approach to networking, considering it as a valuable 

weapon to create “a competition that will bring about evolution”. Participants in Patras 

understood the advantages of this collaboration in the following points: 

 Abolition of a stereotype of cooperation between women 

 Willingness for new partnerships 

 Cooperation non Competition 

 Working together to benefit from each other and get better 

 

Obviously, this is an ideal situation, but it is not the same everywhere, and we can find a scale 

in the opinions given by other groups. In the Baltic countries there is a mix, and for instance 

in Lithuania they thought that mentoring was not “fully exploited”. In fact, there are various 

organizations that aim to promote women's entrepreneurship. There is internal cooperation 

between women entrepreneurs within these organizations. Many different activities and 

initiatives are being implemented. Women closely cooperate with each other, share legal and 

financial information, contacts, and seek solutions to various problems. However, the 

external cooperation of various organizations with a common goal is not very strong in the 

country. Meanwhile, Estonia is trying to find its own way between old and new strategies. 

Old networks exist and women try to help each other (business and NGOs associations, etc.). 

At the same time there are new networks, particularly online, so some entrepreneurs did not 

meet before but started to cooperate during Covid-19 time.  

Less optimistic is the situation in other Mediterranean countries. Our Italian group observed 

three different conceptions of female networking: 

- Those who believe that it is important to be part of a network, in which to 

communicate and discuss, but that it should not necessarily be reserved for 

women. 

- Those who believe that instead the establishment of an all-female network could 

be useful to feed an internal confrontation between people who actually live the 

same condition 

- Those who believe that a network between women can represent something 

more in perspective, that is, an instrument of emancipation. 

 

Reading the answers, one generally obtains the impression of women who live their 

experience in the world of female entrepreneurship individually, more committed to finding 

the best possible adaptation to pre-existing conditions than to trying to change the rules of 

the game, making a common front.  
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Finally, and summing up the diverse points of view given in our countries, Portugal had 

different experiences, from some positive ones to other pointing out the difficulties to 

generate a networking spirit in a field of competition and rivalry, which led to the failure of 

some initiatives created in this sense in recent years. 

 

 What continues to prevent more women entrepreneurs? 

 

This is the point to talk about obstacles, and here we can find more points in common among 

the diversity of pur countries. As a starting point, we can take a classification carried out by 

the participants of the Focus Group in Greece, where the obstacles were divided into three 

distinct areas: 

 

ENVIRONMENT ADMINISTRATION INTERNAL 

Balance between family and 

work 
Bureaucracy Personal difficulties 

Clarification of the 

importance of the agency's 

work (What exactly does the 

organization) 

Stereotypes about women 

and organizations (about 

NGOs) 

Waste of time / fatigue with 

procedural 

Difficulty explaining and 

understanding from the 

family environment 

 

Male-dominated sectors 
 

Stress 

  

In Italy were also mentioned: 

- Cultural obstacles, related to the role of women in the current social context, in 

which traditionally she is burdened by greater family burdens and care duties.  

- Personal nature (individual determination). 

- Regulatory and specific ones (physical workspaces and access to credit) 

 

Portugal and Spain, the other Mediterranean countries in our project, followed the same line. 

Participants in the Portuguese group coincided in the predefined social roles to fulfil if one is 

a man or a woman, and those roles tend to be a disadvantage to the female 

entrepreneurship. Apart from other aspects that affect all entrepreneurs were the lack of 
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financial stability, some elements spoke about conformism, lack of time, and about how hard 

is to be always adapting to new scenarios. In this sense, in Spain was noted that there is still a 

glass ceiling for women, especially as self-employed or entrepreneurs, and they miss being 

treated with the same degree of confidence.  

As a kind of summary, considering personal, social, administrative and cultural obstacles, our 

Lithuanian group signed the following ones: 

- stereotypes about women that still exist; 

- the social role of the children and household caregiver assigned to the woman in 

society; 

- public pressure, lack of community support; 

- lack of business knowledge and low self-confidence; 

- women’s self-doubt. 

 

 What would be your solutions to the current situation? 

Many ideas, common problems, specific ones, tough situations... The brainstorming of our 

Focus Group gave a few hints about how to solve the actual problems of women 

entrepreneurs, and again Greece could be a good departure point with a multiple approach: 

 

ECOSYSTEM STATE INFORMATION/EDUCATION SOCIETY 

 
More resources 
and incubators 

 

 
Financing prior to 

the implementation 

of the operation(s) 

 
From government agencies 

to entrepreneurs 

 
Exemption from 

stereotypes 

Specialized 

programs for start-

ups 

 
Bureaucracy 

 
From government agencies 

to accountants and lawyers 

 
Non-existence of 

male-dominated 

sectors 

Support from 
other 

organizations 
 

 
More 

laws/clarifications 

for NGOs 

 
About entrepreneurship in 

education 

 
State welfare for 

entrepreneur 

mothers 

 

In Italy participants were to the point mentioning that the solutions mainly refer to the need 

to invest in social and educational policies, particularly in parenting support services. 
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In Lithuania, and according to previous questions, the main given solution was networking, 

because in difficult moments, there is a great need to be among like-minded people with 

common interests. Therefore, there is a need for regular gatherings of different communities, 

during which the ideas and experiences could be shared.  

From Spain, the starting point for finding solutions to the challenges presented by the current 

situation is to be present in all the necessary forums to promote equal opportunities 

between women in the social, professional and business spheres. 

Furthermore, our Baltic experts mentioned: 

 Stronger cooperation between various business support organizations and 

communities in the field of training and mentoring is very important. 

 Improving gender equality legislation: women in science, work-life balance 

(maternal/paternal leave, returnees). 

 Support for digitalisation of female-owned or lead businesses. 

A few kilometres further North, in Estonia, our Focus Group targeted women to be brave and 

optimistic, to find new solutions, not to stay olone at home in depression/stress but 

communicate offline and online, to create new opportunities to work, build new partnerships 

and learn new things everywhere where it is possible (trainings, mentors, friends, online 

courses, etc). 

 

4 NATIONAL CONCLUSIONS 

 

The particular conclusions of the focus groups held in each country, with special 

considerations for the particular situation in each country, are as follows: 

Italy 

A woman who wants to develop a career as an entrepreneur has always found greater This 

has led to the failure of some initiatives created in this sense in recent years.reconciling family 

responsibilities and professional commitments. In this regard, the focus group highlighted 

two key concepts that characterize the approach to the problem from the point of view of 

those directly involved: one is “flexibility”, understood as that capacity for intelligent 

adaptation that has always been peculiar to the female gender, a strong point; the other is 

“individualism”, that is the absence of a common strategy in dealing with the problem of 

reconciliation of the times, a weakness. In essence, a great individual ability to find 

reconciliation solutions in their own life context is counterbalanced by the lack of a “class” 
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organization, which leads to translating widespread needs into regulatory interventions and 

the creation of services.  

In this specific historical moment characterized by the pandemic, there is a particular 

dynamic, which is having and which could have, in the future, significant influences on 

female entrepreneurship. Covid has caused an increase in family burdens, which are 

unequally affecting women more than men, as they are traditionally more engaged in care 

roles. This new event risks increasing the pressure and exasperating a situation that has 

always seen the female part at a disadvantage.  

In this specific historical moment characterized by the pandemic, there is a particular 

dynamic, which is having and which could have, in the future, significant influences on 

female entrepreneurship. Covid has caused an increase in family burdens, which are 

unequally affecting women more than men, as they are traditionally more engaged in care 

roles. This new event risks increasing the pressure and exasperating a situation that has 

always seen the female part at a disadvantage.  

Another noteworthy element concerns the widespread request for parental care support 

services, which favor the reconciliation of times. These services, compared to the current 

rigid and poor offer, should have characteristics of greater flexibility and the possibility of 

customization, in order to meet the changing needs of an entrepreneur. This request, in the 

opinion of the writer, does not take into account the fact that these services are generally 

provided by other women who, for their part, need a rigid organization with very defined 

times, in order to separate their “productive” times from its own “reproductive” times. 

In conclusion, in the view of the interviewees, it can be said that female entrepreneurship, 

amidst some contradictions, is laboriously finding its way, although regulatory interventions 

aimed, as far as possible, at reducing the gender gap are deemed necessary.  

 

Greece 

 The ecosystem of female entrepreneurship is already quite strong in Greece and 

women are active in various sectors, successfully.  

 Despite all the difficulties they face every day, such as stereotypes, especially when 

working in male-dominated sectors, the balance between family and work, 

bureaucracy and the many lacks in  structured forms of knowledge, additional 

personal work to identify them, finance and care, they continue to work hard to 

achieve their goals. 

 But for this to happen, it is necessary for the state to help and support women 

entrepreneurs with training, funding, reduce bureaucracy and society to encourage 

and facilitate their work. 
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 But without passion, creativity, personal motivation and good collaborations these 

ideas can be realized. 

 

Lithuania 

Women entrepreneurs have faced heavyweight effects on their business and greater 

negative effects on work-life balance. Necessity for the prompt and effective support is 

crucial.  

 All focus group participants agreed to explore closer cooperation opportunities:  

 Exchange contacts and organize periodical online meetings; 

 Develop common EU funded projects; 

 Share ongoing training, networking events between different networks; 

 Share database of trainers, mentors.  

Thee focus group discussion ended with the idea that it is important to protect not only 

physical but also psychological health and not to lose optimism during this difficult period. 

 

Estonia 

Participants of the focus group expressed hope that even many women are in troubles at the 

moment there are opportunities to create new jobs and businesses. Online education is very 

important, also strong motivation and readyness to change own life and take risks are 

important. 

 

Participants discussed troubles women have because of Covid-19 crisis and what 
government and municipalities do and can do for them and what women can do themselves. 
Learning in all ages is importnat. Positive samples and success stories can be motivators and 
have to be used during trainings offline and online.  

 

In that line, the participants remembered the situations which people faced in Estonia in 

1990th at the beginning of independence when many people lost jobs and had to start from 

zero point own life and business. Some examples how women built business were taken as 

possibility to use in Covid-19 crisis. 

 

Spain 

 

1. Women entrepreneurs are suffering more from the crisis because their presence is 

mainly in small businesses and tourism, the sectors most affected by the paralysis," 

said one of the participants. 
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2. The crisis affects women entrepreneurs more, observing important inequalities with 

respect to men. These differences are conditioned by two fundamental criteria: the 

sectors and the type of company. In short, the Covid-19 crisis is going to affect them 

unevenly given that "women undertake business in less competitive sectors with 

greater competitiveness and less resistance to crises". 

3. Although there is an increasing trend towards greater diversification, the business 

activity of women continues to be concentrated within the sectors associated with the 

beauty and wellness industry and the clothing and accessories trade. Meanwhile, 

there is still a significant absence in the construction, technology, finance and 

electronics sectors, where women entrepreneurs barely reach 10%. This is perhaps 

one of the great challenges facing Spanish women in the coming years and one of 

their main avenues of development. 

4. The bigger the company, the less likely it is that a woman will run it, and this is also a 

challenge for female entrepreneurs. 

5. Similarly, companies created by women expand more slowly and tend to be smaller. 

Investment by women entrepreneurs tends to be based on labour rather than capital 

to seek new production processes, expansion to other markets or business innovation. 

6. One of the main ways of developing female entrepreneurship in Spain is in the 

diversification of its products and a clear expansion of the economic sectors in which 

it operates. 

7. There are two main kind of skills demanded: digital and social-emotional. 

8. Women entrepreneurs have become clearly aware of the need to group together and 

associate in order to find better solutions and common strategies for their problems.  

9. Work-life balance and co-responsibility keeps being two main obstacles for women, 

which is always spoken about from the female perspective, when it should be spoken 

about in all areas. 

10. The starting point for finding solutions to the challenges presented by the current 

situation is to be present in all the necessary forums to promote equal opportunities 

between women in the social, professional and business spheres. 

 

Portugal 

 

The Portuguese Focus Group was an important opportunity to listen and understand the 

goals, the needs, the tendencies, and to understand what the future can bring to the 

Portuguese Female Entrepreneurism. This was possible duo to the mix between real and 

stablished entrepreneurs, that have experience on how to manage a company, and 

Vocational Counselors, that are following the next generations of female entrepreneurs. 
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Some aspects need to be taken in consideration after the realization of this Focus Group. 

The first aspect is the prevalence of a man culture in Portugal. This culture is being fought; 

however, more work is still needed. The second aspect is that the COVID-19 situation had 

more impact on the Female entrepreneurs, much because of the man culture that exists in 

the country. The third aspect that is relevant to highlight is that being an entrepreneur is not 

the first choice of many young women that just finished school. On the contrary, many of 

them just follow the entrepreneurship path because they do not find the labour market that 

they were expecting. Lastly, and in a more pleasant tone, the partnership understood that 

female entrepreneurs and female entrepreneurship has a lot of potential to grow in the next 

years, and to compete in number with male entrepreneurship. 

 

5 SUMMING UP… 

 

There is one difficulty that women share with men, which is that the economy is complex, 

cyclical, and a self-employed person has many problems in general that affect men and 

women equally.  

From this common point, there is an additional problem, which is that of work-life balance 

and co-responsibility, which is always spoken about from the female perspective, when it 

should be spoken about in all areas. For women there is an extra mental burden when they 

are doing business, and that is the care of parents, children and other obligations which 

should be shared and are not yet, so we have not yet reached full equality.  

When a woman is an entrepreneur, a very high percentage of her children are considered 

hers, and that's unfair.  

So, with this in mind, there is still a glass ceiling for women, especially as self-employed or 

entrepreneurs, and they miss being treated with the same degree of confidence.  

 There are still very masculinised sectors and we must support from childhood and youth that 

in sectors such as technology, girls have this access.  

Finally, there is the challenge of training, especially in new technologies, because a large part 

of this professional retraining of women entrepreneurs has to do with the digital 

environment.  

In addition to all the difficulties that women entrepreneurs face on a daily basis, there is the 

complicated situation generated by Covid 19 and its impact on the world economy. If the 

effect has been devastating in general, the weakest segments of the population - such as 

women - are at greater risk. In any case, the results of the Focus Groups did not only focus on 
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the difficulties implied by this "black swan", but also pointed to the opportunities for change 

and recycling that it offers, even if in a more forced way.  

In this sense, participants pointed to the weight of institutional support, from national 

governments to the smallest local councils, but although this is a good starting point, it is not 

the solution. Our groups urged women to be courageous and to bring out all their strength in 

a situation that requires the best of them. It is time to see what women can do for 

themselves, time to learn and retrain, to adapt to new technologies, to build online 

businesses and to look for alternative solutions to new problems.  

In this sense, the experts also encouraged women to group together, to learn from each 

other and to support each other's projects, because positive samples and success stories can 

be motivators and must be used during trainings offline and online. 

In summary, we can say that these are five guidelines that have been repeated in one way or 

another in all six countries: 

 

o NETWORKING. To consolidate a centre for union and communication, promoting the 

networking network and supporting the training of the associates. To be a meeting place for 

business women who share interests and concerns. In this sense, the aim is to reinforce the 

synergies between the women entrepreneurs, looking for a way to help promote the 

businesses of the associates with a platform that brings them closer and generates meeting 

points, benefiting their companies in a direct and transparent way. 

 

o VISIBILITY. To be a showcase to visualize and communicate the practices and results of 

women in the business world. Being the nexus of talent, creating links between all our 

associates and society in general. 

 

o SOLIDARITY. To develop the spirit of solidarity among women entrepreneurs, promoting an 

atmosphere of collaboration and creating an environment in which mutual aid and synergies 

prevail over unfair competition and practices that violate professional ethics. 

 

o TRAINING. Support for the entrepreneurial initiative of any woman, providing her with all the 

possible tools at her disposal and using the development of mentoring programmes for the 

integration of women into the business world. 

 

o INNOVATION. Development of new technologies for the fulfilment of its objectives. 
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6 TIPS 

 

 

 

 

 

 

 

 

 

 

 

 

  

Success will be 
achieved with 

self confidence Competition 
with ourselves 
that will bring 

about evolution 

Abolition of a 
stereotype of 
cooperation 

between 
women 

Willingness  
for new 

partnerships 

Working 
together to 

benefit from 
each other and 

get better 

Uncertainty as a 
positive benefit 
and as a boost 
to risks and not 

as a inhibitor 

Passion and 
love for the 

work will bring 
success and 
happiness 

Dissemination 
of experiences 
and stories to 
other women 

Maintaining a 
specific posture 
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Follow our project in: 

https://letwomenchooseerasmusplus.wordpress.com/ 

www.facebook.com/LetWomenChoose 

www.linkedin.com/in/let-women-choose-erasmusplus-0b99a61a1 
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http://www.facebook.com/LetWomenChoose
http://www.linkedin.com/in/let-women-choose-erasmusplus-0b99a61a1

